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Work	in	Progress:	New	tree	policy,	tree	pruning	and	maintenance,	
Fisherman’s	Wharf	to	Bas	Relief	Corridor,	Pilgrims’	First	Landing	Park,	Bas	
Relief,	Library	Lawn	Irrigation	System.		
	
Financial	report:	General	Fund	Balance	as	of	July	1st,	2016	‐	$8,088;	Accounts	
payable	‐	$1,300;	Gift	Fund	Balance	as	of	July	1st,	2016	‐	$9,991	
	
Bob	Sanborn	noticed	a	significant	ramp‐up	in	beautification	around	town:	
the	islands,	the	parks,	the	barrels,	etc.	and	wants	to	commend	the	committee	
for	their	efforts.		
	
Rob	Costa	and	Rick	Murray	agree	with	Bob	Sanborn	and	would	like	to	thank	
the	committee.	Also,	Bill	Docker	would	like	to	thank	all	the	Town	staff	
involved,	town	boards	and	funding	sources.		
	

4. FY2017	Tourism	Fund	Five‐Year	Plan	Primer	
	

 
 
 
ROOM OCCUPANCY TAX COLLECTED 

 

 

VSB 2017 TOURISM FUND COMMENTS
Revised July 12, 2016
Marketing Fund Balance 6/30/16 8,228 $1393 unused $6835 PCC grant unused
Marketing Fund Budget 2017 335,000  
Available Marketing Funds 2017 343,228  
COMMITTED BUDGET DOLLARS COMMENTS
Chamber Co-op 20,000    
PBG Co-op 20,000    
Provincetown 2020 15,000    Earmark 2015
Graphic Artist 15,000    Annual Contract
PR Firm 40,000    Annual Contract
AP Navitus 7,626     Trade Show Materials
Art News 7,300     Top 200 Collectors 4th quarter
Giant Adirondack Chair 3,000     RFP to go out
Fall Radio 16,000    
American Art Collector 2,600     July Cape & Islands issue
EDGE Media Network 9,000     Fiscal 17 July - June
Boston Globe Media 17,835    Fiscal 17 July - June
Photo Shoots 5,600     5 shoots 
MILO Interactive 798        Annual Website Hosting
Tote Bags 14,340    12,000 bags $12,840 Shiping up to $1,500
Update Kiosks 2,000     Spend up to $2000 to enhance kiosks
Total Committed Dollars 196,099  
Available Funds 147,129  

FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015

September $449,645 $429,018 $402,379 $560,266 $694,685 $751,002 $803,236 $849,508
December $455,940 $497,247 $497,903 $688,759 $749,600 $780,503 $870,207 $942,922
March $91,411 $41,718 $44,754 $193,168 $95,434 $73,062 $82,101 $80,944
June $48,000 $54,745 $50,144 $75,405 $96,199 $132,389 $96,341 $106,894
TOTAL $1,044,996 $1,022,728 $985,180 $1,517,598 1,635,918 $1,736,976 $1,851,885 $1,980,268
% ∆ LY 11.9 -2.13% -3.67% *54.04% 7.80% 6.20% 6.62% 6.93%
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In a survey of more than 1,000 U.S. respondents from 2015, Adobe found that 
many consumers were not satisfied with current mobile travel offerings. 
Specifically, only 44 percent of respondents said they were satisfied with travel-
related mobile applications, while 48 percent of respondents said they were 
satisfied with travel-related mobile web offerings. 

In a statement, Matt Asay, vice president of mobile at Adobe, commented: 

The findings in the Adobe Mobile Travel Report show us that the industry is 

struggling with being mobile-first. It’s where the customers are, but there’s a gap 

in what users expect and what is being delivered. Travel brands are no longer 

competing with each other, with best-in-breed mobile companies such 

as Uber and Instagram setting the bar. The long-standing strategy of porting over 

the desktop experience no longer works; consumers are overwhelmed by features 

and hesitant to make purchases. Travel brands must refine and simplify the 

mobile experience and unify customer data to better personalize and improve 

payment processes. 

On top of this, the most innovative brands will leverage the biggest shift we see 

happening in the industry today: the blending of digital and physical experiences. 

More location-aware services will provide consumers with what they need, at the 

exact moment of need. It will help brands win on mobile. Imagine an experience 

where your airline knows that you’ve arrived at the gate and can notify you 

instantly about the upgrade list via a push notification on your smartphone. As 

simple a use case as this is, it’s a view into what’s possible. 
 
	

6. Board	Members’	Statements.	Discussion	dependent.	Motions	may	be	made.	
Votes	may	be	taken.		

	
RM	–	great	review	of	the	Five‐Year	Plan	Primer	for	the	new	members	on	the	board.			
	
RC	‐	none	
	
HS	–	none	
	
BS	–	the	kayaks	racks	on	the	beaches	are	a	good	idea.	Inquired	about	the	Andrea	
Meyerson	video.		
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MP	–	none	
	
LM	–	none	
	
AB	–	would	like	to	see	an	open	agenda	item	for	ongoing	or	upcoming	business.		
	

7. Approval	of	Minutes.	Motions	may	be	made.	Votes	may	be	taken.		
	
Move	to	approve	the	meeting	minutes	from	July	12th,	2016.	
Motion:	BS	 	 Second:	RM		 	 6‐0‐0	
	
	
Move	to	adjourn.			
Motion:	RM	 	 Second:	AB	 	 6‐0‐0	
	
The	meeting	was	adjourned	at	4:05	pm.	
	
Respectfully	submitted,		
Radu	Luca	
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Provincetown Beautification Committee 

 
ANNUAL REPORT 

 
Presented to the Visitors Services Board 

 
August 9, 2016 

Bill Docker, Chair 
 

 
PROJECTS COMPLETED 

 
1. Provincetown Public Library 

a. Planting of Rose Bushes 
b. Purchase and Planting of two Flower Containers 
c. Installation of two new replacement trees 
d. Budget: $3,000 

 
2. Grace Hall Slope 

a. Spring Bulb Planting 
b. New Bushes and Perennials 
c. Budget: $2,500 

 
3. VSB/PTV Building 

a. Removal of old shrubs 
b. Installation of Annuals 
c. Budget: $500 

 
4. Municipal Parking Lot Planting Bed 

a. Installation of Perennial Plants 
b. Removal of Invasive Ground Covers 
c. Four new Annual Planters 
d. Budget: $1,000 

 
5. VMCC Building 

a. Installation of new Planters with Annuals 
i. Budget: $500 

 
6. Traffic Islands 

a. Installation of new Perennials, Annuals, Roses and Bushes 
i. Budget: $1,500 

 
7. Planters throughout Town 

a. 47 Barrels and Planters 
i. Budget: $1,200 
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Page 2 
 

WORKS-IN-PROGRESS 
 

1. New Provincetown Tree Policy – with Tree Warden/DPW Director 
2. Affiliation with “Trees Provincetown” – Non-profit founded by Margaret 

Murphy 
3. Tree Pruning and Maintenance 

a. Projected Budget: $3,000-$4,000 
 

4. Fisherman’s Wharf to Bas Relief Corridor 
a. Working with Planning Board and Chuck Lagasse Architects 

i. Planters, Benches, Lighting 
ii. Projected Budget: $3,000 to $10,000 

 
5. Pilgrim’s First Landing Park 

a. Working with Seamen’s Bank, Planning Board, DPW to redesign 
and replant park in preparation for 2020 

i. Lighting, Irrigation, Pathways, Plantings 
ii. Projected Budget: $15,000 to $50,000 

 
6. Bas Relief 

a. BC member, John Krajovic, on Bas Relief Planning Committee 
b. Replanting and Replacement of bushes, trees, flower beds 

i. Projected Plant Budget: $2,000 to $5,000 
 

7. Library Lawn Irrigation System 
a. Working with Library Trustees and DPW to assess installation of 

new irrigation system for front lawn 
i. Projected Budget (to be shared with Library and DPW): 

$5,000 
 

FINANCIAL REPORT 
 
General Fund Balance as of July 1, 2016 $8,088.00 
 Accounts Payable $1,300 
Gift Fund Balance as of July 1, 2016  $9,991.00 
 
Committee voted in fall of 2015 to set aside 25% of each annual General Fund 
Balance from 2016 to 2019 in preparation for expenditures on projected 2020 
beautification expenses including Bas Relief, Pilgrims First Landing Park, “corridor” 
from harbor to Bas Relief, new planters, benches, bushes, etc. throughout town. 
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BC applied for, and received a $1,000/yr for five years donation from Stop & Shop 
New England for planting of town annual beds and containers. 
 

 
Page 3 

MEMBERS OF BEAUTIFICATION COMMITTEE 
 
Bill Docker, Chair; Anika Costa, Vice Chair; Frank Vasello; Allan MacKinnon, 
Treasurer; John Krajovic; Curtis Balom 
	
	


